Abstract-Information by the media in advance of severe weather occurrences can prepare the public to respond properly during an emergency situation. At the same time, the media should work as a channel to communicate and promote proper public response to severe weather threats.
INTRODUCTION
The damage caused by disasters is inuneasurable and give impact on the mental, socio-economic, political and cultural state of the affected area. Thus, preparation is important to mitigate and avoid unnecessary risks.
Previous researches have shown that successful disaster management is due to primarily from the activities of emergency organizations [1] . The main challenge with regards to disaster management is the communication process from organizations to the public [2] . Effective communication is very essential to inform the public about severe weather. Information by the media to the public in advance can enable them to take the necessary steps to prevent and minimize the loss of life and property. On the other hand, research also shows that the media play a significant role in propagating erroneous beliefs about disaster behavior [3] . 
II. LITERATURE REVIEW
Past literature has shown the importance of mass media as the channel through which the community get information not only before disasters but during and after its occurance.
For example, a survey had been carried out among 400
respondents in Memphis about their knowledge and perception of the severe weather threat [5] . Newspaper report tends to be longer, detailed and reader friendly paced. Some research has shown that television was perceived to be more accurate compared to newspaper since it was more emotionally provoking [7] . A survey also had been carried in the West-Florida among 325 respondents who remained in the area during the occurance of the hurricane. The fmdings indicated that the respondents had relied on local television and radio as the source of information while the third of the sample rewad the local newsapaper. Only a minority referred to Internet weather-site [8] . Television also had been found to be the major information source in various types of disaster events [9] .
III. METHODOLOGY
A questionnaire survey was employed to solicit responses from the respondents. A total of 129 respondents comprising of 60 respondents from an urban area and 69 residents residing in a semi-urban area in Selangor were selected using the convenience sampling procedure whereby the respondents were questioned on a voluntarily basis. The study was part of the International Severe
Weather Survey (lSWS) and the questionnaire was adopted and adapted from the ISWS survey instrument.
IV. FINDINGS AND DISCUSSION

A. Demographic characteristics
The demographic characteristics of the samples indicated that 55.0% were males and 45.0% were females. As for age, the mean age of the respondents was 36 years. About half of the samples were Malays (48.1 %) which is the majority race of the country compared to the non-Malays which were Chinese (27.1%) and Indian (24.8%). The education level of the respondents in this study indicates that 39.5% have completed secondary education level, while the rest have diplomas (20.2%) and degrees (40.3%). About 40.0% of the respondents have an average monthly income of above RM5000 (USD 1670) which can be considered as high income group. About 51.2% claimed that they were frequently exposed to weather in their daily activities. Table   1 presents the demographic profile of the respondents. The respondents were asked to choose the media that they will refer to get their daily weather information as well as information on severe weather. The respondents were allowed to tick only one option. The findings show that 86.0% of the respondents follow the daily weather reports in the media and out of this number, 40.3 % of the respondents refer to television to get their daily weather information followed by the Internet (38%) and only 7.8% refer to newspapers. It is consistent with the findings on the source to get information on severe weather where 43.4% claimed that they referred to the television while 24.8% referred to the Internet. However, even though 86% of the respondents seek this information from the media, only 30.2% of them feel that they are well-informed about severe weather. Table 3 explains the preferred choice of media as the source of information on daily weather as well as severe weather. 
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Nevertheless, the chi-square analysis reveals that there is significant difference between different types of communication media as a channel to get information on daily weather and as a means to get information on severe weather, X2 (S, N=129)=ISS.16, p<.OS. For example, only 49.0% of those who get their daily weather reports from the Internet will also refer to the Internet for the information on severe weather. Thus, it means that the people will refer to different types of media to get different information.
D. Media weather forecast time
Regarding the media weather forecast time, the respondents were asked on how important the frequency of the weather forecast should be done based on ten-point likert scale. The fmdings show that the respondents perceived it is important for the media to provide a report for the next following day (M=7.61), the trend for next 2 to 3 days (M=6.18) and a report for every hour (M=6.02), while the respondents perceive that it is not important to provide the trend for 4 to 7 days (M=4.94) and the trend for long-range (M=4.17). 
D. Level of knowledge
The study has also measured the knowledge of respondents on severe weather. A total of 14 statements were asked. A correct answer was given one mark while a wrong answer was not given any mark. The total score was then computed to determine the level of knowledge. The findings show that only 20.9% of the respondents have high level of knowledge, while the rest either at the low (32.6%) or medium (4S.7%) level. Table 6 presents the level of knowledge. Disaster management agencies in Malaysia should focus more of their public information efforts and that the media should have more content on severe whether that it can play a more active role not only to communicate information but also to be an educational channel. It is also important to recognize the differences among media (print, broadcast or the Internet) and to take into account their distinct characteristics, potential and needs. Based on the [mdings, it appears that television and the Internet are more preferable compared to printed types of media such as newspapers and magazines. This is consistent with previous researches such as by Piotrowski and Armstrong who claimed that society preferred for visual imagery and dramatic impact of disaster.
Disaster management agencies on the other hand need to provide reliable information to the media, as early as possible. The disaster management agencies also need to collaborate with media agencies to create educational programmes on cable television, radio as well as satellite television.
For future research, studies can be conducted to include rural areas. Also, the role of social media should be explored since it has become a popular channel of communication nowadays.
